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Airinum made global headlines when they in 2015 released their ‘Urban Air Mask’, which 
empowers people to breathe clean air and live a healthier life. Since the launch, in less than 5 
years, Airinum has added more products and become one of the top health tech brands in the 
market. 
 
The average adult breathes 11,000 liters of air a day, and even so, most people will never reflect 
on what they actually breathe. But they should. According to the latest research by WHO, 91% of 
the world’s population lives in places where air quality levels exceed WHO limits. In actual 
numbers, we’re talking about 18 000 premature deaths per day as a result of the global air 
pollution, making it the fourth-highest cause of death worldwide. 
 
The idea behind Airinum started when co-founder Alexander moved from Sweden to India. 
Shortly after his arrival, his long-gone asthma symptoms started to resurface. After realizing the 
dangers of air pollution, he searched for means to protect himself, discovering that the pollution 
masks available were far from something he would like to wear himself. 
 
“It was evident that the current product offering had not taken a user perspective into account. I 
simply couldn’t find a mask I would like to wear. I only found industrial respirators that had good 
protection but were extremely uncomfortable to wear, or poorly protective masks with flamboyant 
designs”, says Alexander Hjertström, co-founder and CEO of Airinum. 
 
A lot has happened in the last couple of years and Airinum keep raising the bar of what an air 
mask can be. Through cutting edge filter technology and award-winning design, the Urban Air 
Mask has become a social media star and was seen on runways worldwide. Just this fall, Airinum 
was featured in one of the most influenceable fashion shows created by designer Marine Serre at 
Paris Fashion Week. 
 
“Even though we’re equally frustrated about the need for our product in the first place, we’re very 
proud and humble towards all the attention we have gotten already. This gives us the confidence 
to keep on pushing the boundaries.” says Fredrik Kempe, co-founder and CMO of Airinum. 
 
In 2018 Airinum launched a co-branded mask with Norwegian music producer Alan Walker to 
raise awareness about air pollution with the help of Alan Walker’s community. In September this 
year Airinum teamed up with another renowned brand, technical outerwear specialist NEMEN. 
The result – a next level air mask, providing protection in any weather conditions.  
 
“The simple act of breathing polluted air is estimated by the WHO to be the cause of 7 million 
deaths a year and harming billions more which is unacceptable, and that is what made us start 
this company in the first place. Simultaneously as we empower people to breathe clean air, we 
aim to raise the awareness of the problem of air pollution with more collaborations and other 
efforts moving forward.” - Fredrik Kempe, co-founder and CMO of Airinum. 
 
 
About Airinum  
Airinum is a Swedish company that empowers individuals to breathe clean air by offering innovative products that intersect 
functionality and design, catered to urban citizens all over the world. It’s famous for its Scandinavian product design and high-
end brand with prestigious designer awards such as IDA Gold and Hurun Best of the Best Brand awards. The company was 
founded in June 2015 and the management team consists of the two co-founders: Fredrik Kempe & Alexander Hjertström. 
Email: maria@airinum.com Phone: +46 7088 572 55 
 
 


